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Digital marketing is the use of digital technologies to
promote or market products or services. 

It can be a very powerful tool for businesses, but it can
also be overwhelming and confusing. 

There are a lot of different aspects to digital marketing,
and it can be difficult to know where to start. However,
there are some basic principles that all businesses
should follow when they are planning their digital
marketing strategy.
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What is Digital Marketing?
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Before you start creating content or investing in digital
marketing, you need to know... 
What do you want to achieve. 
What are your business goals? 
Do you wish to increase brand awareness? 
Do you wish to drive more traffic to your website? 
Do you wish to boost sales? 

Once you know what you want to accomplish, you can
create a plan that will help you achieve those goals.

Define Your Goals1.
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Whom are you trying to reach with your digital
marketing? 
What are their needs and wants? 
What are their demographics? 

Knowing your target audience is essential for creating
content that they will actually engage with. If you don’t
know who you’re trying to reach, your efforts will likely
be wasted.

2. Knowing your Audience
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Content is still king when it comes to digital marketing

What can my brand do to make a good first
impression?

Your brand is the first thing potential customers will
notice about your business. In today’s digital world, first
impressions are more important than ever. Here are
four tips to make sure your brand makes a good first
impression:

3. Creating Quality Content
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This means maintaining a consistency in brand identity.
Using the same colours, fonts, and logo across your
website, social media, and marketing materials.
Consistent branding will make your business look
professional and cohesive.

4. Promoting across all platforms
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What are the advantages of social media for my
company?

The advantages of social media for companies are
many and varied. Perhaps the most obvious is the
potential for increased exposure. With a larger
audience, comes the potential for more customers or
clients. Additionally, social media can be a great way to
connect with current and potential customers or clients
on a more personal level. This can help build loyalty and
trust between a company and its customer base.
Finally, social media can be a useful tool for gathering
customer feedback and insights.

Advantages of Social Media
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The Importance of Customer Reviews on Social Media ?

As a business owner, you know that word-of-mouth is
still the most powerful form of marketing. But in today’s
digital age, potential customers are increasingly turning
to the internet for reviews and recommendations before
making a purchase.

That’s why it’s more important than ever to make sure
your online presence is up to par. If your website, social
media accounts, and online reviews are outdated or
poorly managed, it could be costing you, and your
customers.

Customer Reviews 
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Fortunately, giving your brand a digital makeover
doesn’t have to be a daunting task. Here are a few
simple tips to get started:

1. Start with your website. Is your website looking a little
dated? Take some time to update the design and
content. Be sure to include clear calls to action and easy
ways for potential customers to contact you.

2. Make sure your social media accounts are active and
engaging. Post regular updates and interact with your
followers. Social media is a great way to build
relationships with potential customers and create a
positive reputation for your brand.

3. Encourage customer reviews and testimonials. Make it
easy for customers to leave reviews on popular sites like
Google, Yelp etc. and you will be satisfied with the
ultimate progress in your business

Customer Reviews - Tips
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Why Does Your Brand Need a Digital Makeover?

Ugam Creative is a digital marketing agency serving
businesses to reach customers digitally. The age of
digital marketing is overtaking traditional marketing
and we are the witness of it with our changing
prominent ways of clients' products and service
promotion. Like website marketing, APP marketing,
Facebook ads, and Google ads. 

foremost new businesses are not aware of the
importance of branding, but it is absolutely essential for
any business. Every customer who walks into your store
or visits your website wants to know what you stand for
and what your brand represents. When customers
don't know this information, they are more likely to
leave and go somewhere else!
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Digital Makeover
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As the digital world continues to evolve, so do
consumer expectations. What worked for your brand a
few years ago may no longer be relevant or effective
today. That’s why it’s important to keep your finger on
the pulse of change and consider a digital makeover for
your brand.

There are many reasons why a brand might need a
digital makeover. Maybe your website is starting to look
dated or your social media platforms are no longer
engaging consumers the way they used to. Perhaps
you’re not making use of all the latest digital tools and
technologies available, or you’re not effectively reaching
your target audience online.

Digital Makeover - Reasons 
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Whatever the reason, if you feel like your brand could
use a refresh, a digital makeover may be just what you
need. By updating your website, revamping your social
media strategy, and/or investing in new digital
marketing tools, you can give your brand a serious
boost in the ever-changing digital landscape.

Digital Makeover - Reasons 

11



Signs your Brand needs a digital Makeover

In today's digital world, your brand is more important
than ever. Here are some signs that your brand might
need a digital makeover:

1. Your website is outdated or not mobile-friendly.
2. You're not using social media to reach your target
audience.
3. Your online presence is weak or nonexistent.
4. You're not taking advantage of digital marketing
trends.
5. Your competition is outpacing you online.

If any of these sound familiar, it's time to give your brand
a digital makeover. A well-designed website, active social
media presence, and targeted digital marketing can
help you reach more customers and grow your business.

Digital Makeover - Signs 
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How to take your business offline and online ???

As a business owner, you know that in order to stay
relevant and attract new customers, you need to keep
your brand up-to-date. But what does that mean in the
digital age? How can you make sure your brand stands
out online?

Online - Offline Business 
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Here are some tips for giving your brand a digital
makeover:

1. Pay attention to your website. Make sure it is responsive
and easy to navigate. Consider adding a video or other
interactive content to keep visitors engaged.

2. Be active on social media. Post interesting and
shareable content regularly. Use social media to connect
with potential and current customers.

3. Invest in digital marketing. Advertise your business on
popular websites and search engines. Use targeted
keywords to reach your desired audience.

4. Stay up-to-date with technology. Keep your website
and social media platforms updated with the latest trends.
Use new tools and applications to improve your online
presence.

By following these tips, you can give your brand the digital
makeover it needs to stay relevant and attract new
customers.

Digital Makeover - Tips
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Here are examples of digital makeovers of Brands

We are Ugam Creative highly advanced with modern
digital marketing tools with an expert and smart digital
marketing team. We assured brands to make their
strong digital Presence.  

We introduced you to a completely new world where
your brand gets recognition as a Digital business. 

But what exactly does practicing digital marketing in
your business means? We want to show you some of
the examples of brands. As those brands were in
traditional business and making enough sales. But they
decided to go for a digital makeover and make resulted
in increased sales and brand identity.

Digital Makeover - Examples
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A Digitally new rising brand VM Tutorial becomes
popular now among students and parents. 
 
For over 17th years, VM Tutorials (Since 2005) has been
mentoring students for success in academics and
career guidance.

VM Tutorials has a ton of things to do. Running a
business and satisfying parents and students is much
more than a full-time job. 

With Digital Marketing VM Tutorials is now focused on
delivering the best possible service and growing their
brand as they reached to thousands of students with
social media, Web site, and many other virtual
platforms. 

VM TUTORIALS - Case Study
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Old brand LOGO design and rebranding 

When we change our strategies then why not our
Logo? The logo is the first Branding strategy to present
yourself up to date as per the modern lifestyle
expecting your prospective clients. 

Have a look at VM Tutorials New corporate logo as their
digital brand identity. 
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VM TUTORIALS - Rebranding



Do you know the truth? while a pleasant website is
awesome, a fruitful website is amazing... and who says
you can't have both?

Potential and repeat customers visit your website on a
daily basis, as do your competitors. There is a vast array
of websites available, ranging from informational to
online shopping.

Yes, that is what happened with our client VM Tutorial. 
Our team understands websites, what users want, and
how to help your business succeed!

A beautiful website https://vmtutorials.in presents a
brand and reaches people. A website design takes
years of practice, study, and success to know what
works and that’s the web design service you deserve. 

VM TUTORIALS - Website

https://vmtutorials.in
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A website helps in generating brand awareness and the
presentation of your brand to prospective customers. 

It aids in the formation of your image by informing the
audience of who you are and what you represent. 

A website provides consumers with trustworthy
information, which helps to distinguish your company
from competitors.

VM TUTORIALS - Website
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For Digital Brand Makeover, we begin by meeting with
you and your team to learn about your company's
culture.

We review your current social media situation and
create a good marketing strategy to get your
customers talking and buying!

Our client VM Tutorial was surveyed and analysed for
current trends. Our social media marketing team
broadens their audience to their target demographic
and engages them in real-time conversations that
benefit the company.

VM TUTORIALS - Meeting
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A website helps in generating brand awareness and the
presentation of your brand to prospective customers. 

It aids in the formation of your image by informing the
audience of who you are and what you represent. 

A website provides consumers with trustworthy
information, which helps to distinguish your company
from competitors.

WEBSITE
Website for Brand Awareness
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For Digital Brand Makeover, we begin by meeting with
you and your team to learn about your company's
culture.

We review your current social media status and create
a good marketing strategy to get your customers
talking and buying!

Our client VM Tutorial was surveyed and analysed for
current trends. Our social media marketing team
broadens their audience to their target demographic
and engages them in real-time conversations that
benefit the company.

Social Media Marketing
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Preview Our Work

In the above screenshot, you can clearly see one
example of digital marketing reach and engagement
with clicks on the advertisement as a result client gets
many leads and the highest sales. 

Your business will take to the utmost level that you
can’t reach through traditional marketing. 

Have a look at the second example of one digital
marketing platform Instagram where our clients make
followers and admirers of their brand. 
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Preview Our Work

More than 1k followers in just a few months and admirers
on other platforms like Facebook, Twitter, Linkedin,
Google my business etc.

Having a large number of followers allows you to interact
with more people and gain feedback on your account
and its posts. This opens up more possibilities than ever
before. Finally, the purpose of a social media account is to
interact with other people in a social setting.
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Preview Our Work

Do you know the significance of social media posts?

Regular social media posting is important because it
keeps your company top-of-mind with customers. When
you are memorable, you are more likely to generate
leads through social media. We post regularly to engage
your followers and prospects. 
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The Right SM Strategy

It is obvious that social media marketing has
advantages, so if your company does not already have
the necessary profiles, create them! Fill out your
company's information and start posting engaging
content to start gaining followers. As previously stated,
ask people who are relevant to your business to "like"
and "share" your page in order to help build your profile.
The right social media marketing strategy will result in
increased traffic, better SEO, higher conversion rates,
improved brand loyalty, and much more with
consistent updating. There are almost no excuses for
not incorporating social media into your marketing
strategy. There isn't much to lose because it's so
inexpensive. Don't let your competitors steal your
potential customers because they're already on social
media. The early you begin, the better growth you will
achieve. 
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WHAT ARE YOU 
WAITING FOR? 

 
LET’S START FROM THE 

BEGINNING. 
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Get Noticed,

Be a BRAND!
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